The scale of the issue: What is marketed in
the out-of-home setting and what can Local
Government do about this?

Scott Lloyd

Advanced Public Health Practitioner
NIHR Doctoral Fellow
Middlesbrough Council, Redcar & Cleveland Borough Council and Newcastle University
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* What is outdoor advertising?

* What is advertised outdoors?

e A few things that | have learned along the way
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The NIHR Fellowship Programme

* A programme of fellowship schemes supporting colleagues in England to develop as
researchers whilst retaining their existing employment and salary.

* The training opportunities include four schemes:
* LA Short Placement Award for Research Collaboration (LA SPARC) — November deadline
* Pre-Doctoral Local Authority Fellowship — March deadline
* Doctoral Local Authority Fellowship —June and December deadlines
* Advanced Local Authority Fellowship — May and November deadlines

* Expert support and guidance is available via the NIHR Research Support Service
Specialist Centre for Public Health delivered by Newcastle University and Partners
(email NIHR.RSS.PublicHealth@newcastle.ac.uk)
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Making this research happen — my journey

* NIHR Pre-Doctoral Fellowship (NIHR302093)
e September 2021 to August 2023, 0.5wte

* NIHR Local Authority Short Placement Award for Research Collaboration

(NIHR303106)
* Based with the NIHR Policy Research Unit in Healthy Weight at University College

London
» September 2023 to February 2024, 0.5wte

* NIHR Doctoral Fellowship (NIHR304321)
* October 2024 to September 2027, 1.0wte
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What is outdoor advertising — (1) on Local
Government estate
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What is outdoor advertising — (2) other
public and (3) commercial assets

- Ads seen here ‘ Hf

1 Phelp fund your | )
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Why is it an issue?

e “Out of Home advertising
reaches 98% of the UK
population every week.” Route
via Outsmart
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A scoping review of outdoor food marketing

“Almost a quarter of advertisements across all studies were for
food (mean of 22.1%) and the majority of advertised foods were
unhealthy (mean of 63%). The evidence on differences in
exposure by SES is heterogenous, which makes it difficult to draw
conclusions, however the research suggests that ethnic minority
groups have a higher likelihood of exposure to food marketing
outdoors.”

Finlay et al. (2022)
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Industry data — who spent the most in 20237

(Nielsen’s AdIntel via Outsmart)

Top 20 Advertisers 2023

Mecdonalds Restaurants

Unilever Uk £47,165,603

Ee Ltd £42 280,086
Kentucky Fried Chicken £31.406.213
Coca Cola £30.944 649

Amazon (Uk) Ltd £30,715,628
Tesco Ple £30.667.050
Netflix Ine (Us)
Sky Uk Ltd £25,367.908

Pepsico International £24 836,508

‘Walt Disney Co Ltd £24.790,114
23,421,292

Sainsburys Supermarkets

Uber Technologies Inc
Warner Bros £22.631.032

Paramount Pictures £21. 785 162

Hm Government £19 484 041
Ovo Energy £18 356,900
Allwyn Entertainment £17.734.119

Channel 4 £17 344 533
Itv Ple £17.294 751
£0 £30,000,000
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Industry data — who spent the most in 20247

(Nielsen’s AdIntel via Outsmart)

Top 20 Advertisers 2024

McDonald's £86.316.006
Allwyn Ent £62,175,091
Unilever
Tesco £43 631,330
Sky £40,201,797
Pepsico
Amazon £33.037,234
EE £29.953.688
Coca-Cola £29,243,358
Netflix £28,992.065
KFC £327.455,790
Uber £26.670 460
Mars Wrigley £2b 262 944
Sainsbury's £22.742 521
Warner Bros £322 608,632
Paramount Pies £22 435 983
ITV Ple £21,789.558
Mondelez
People's P'code Lott £21,058. 248
HM Government
£0 £30,000,000 £60,000,000 £90,000,000
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Going back in time

(Nielsen’s AdIntel via Outsmart)

Top 20 Advertisers 2021

Samsung (Uk) Ltd

£68,302,607

Mcdonalds Restaurants

£50.614.032

£40 RAR 217

BBEC
Amazon (Uk) Ltd
Coty Prestige Uk Ltd

Ladbrokes Coral Group

londelez U

£ 16,890,543
Universal Pictures £16,850.840
Unilever Uk Ltd
Channel 4 Tv Co Ltd £13.943.796
Google Com (Us)
Now £12.660,779
£0 £10,000,000 £20,000,000 £30,000,000 £40,000,000
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Going back in time

(Nielsen’s AdIntel via Outsmart)

Top 20 Advertisers 2022

Mcdonalds Restaurants
Samsung (Uk) Ltd

Sky Uk Ltd

Coca Cola Great Britain
Amazon (Uk) Ltd
Kentucky Fried Chicken
Ee Ltd

Meta Platforms Ine
Tesco Ple

Sainsburys Supermarkets
Mondelez Uk Ltd

BBC

‘Walt Disney Co Litd
Universal Pictures
Unilever Uk Lid

Subway Sandwiches

Visa International

Diageo Uk Ltd

£0 £20,000,000 £40,000,000
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Outdoor food advertising

* Challenged to look into what can be done about
advertising in bus shelters in 2015

* Local Authorities commission companies to
install and maintain their bus shelters — the
advertising is used to reduce the cost of the
contract

e Often, we do not own the bus shelters

* These contracts are lengthy = mean of 13.4
years (or 15.4 years with optional extensions),
but up to 30 years
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Pre-Doc and Doctoral data collection

* Pre-Doc
* North Tyneside x seven waves

* Doctoral
* Swindon (intervention) x four waves
 Middlesbrough (control) x four waves
* North Tyneside (control) x four waves
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Bus shelter advertising — what is allowed?

e UK Code of Non-Broadcast Advertising
and Direct & Promotional Marketing

* VVoluntary agreements by the industry

* Local Government strategies and
policies covering advertising

 Contractual restrictions
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Please do not share any of this data

* If you need data for Council papers, email me
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Bus shelter advertising in North Tyneside
(each wave N = 330/334)

* Data not available for public
sharing, contact Scott if you
need th
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Bus shelter advertising in North Tyneside

* Data not available for public sharing, contact Scott if you need this for
internal papers etc.
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Bus shelter advertising in North Tyneside

* Data not available for public sharing, contact Scott if you need this for
internal papers etc.
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Bus shelter advertising — Middlesbrough
(n=278) vs North Tyneside (n=330)

* Data not available for public sharing, contact Scott if you need this for
internal papers etc.
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A few things that | have
learned along the way
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The Nutrient Profiling Model
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Which local governments have a healthier
food advertising policy?

Haringey Council

Knowsl N
Sefton Council . APREY City of York Council Newham
\k iR Council

Liverpool City Barnsley Council
C il
i Hounslow Tower Hamletls
Cheshire East Council Council Council

Cheshire West and Havering
h i
Chester Council * Council
Peterborough 3
Luton Borough City Council
Council Royal Borough
N Mayor of London / of Greenwich
Swindon Council Transport for London
\‘ Southwark
Council
Bristol City Council Medway Councll Merton
Council
Brighton and Hove
City Councll
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Policies and contracting

June 2021: Advertising and Sponsorship Policy

adopted
Bristol City
Council
February 2022: Bus shelter contract renewal

. . . L oo
North Advertising and Sponsorship Policy adoption ?
Tyneside
Council July 2033: Bus shelter contract renewal
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North East Bus Shelter contracts (Sept 2022)
Area  [Renewaldate N of bus shelter advertising shells |

Stockton-on-Tees Borough Council [August 2023 - 107

Hartlepool Borough Council joint contract 56 including 3 digital

Darlington Borough Council between the 75

Redcar & Cleveland Borough Council |four LAs Unknown

Durham County Council 01/04/2027 Withheld

Sunderland City Council 18/10/2031 60 digital screens

South Tyneside Council 04/12/2024 56 including 3 digital

North Tyneside Council 30/06/2033 166

Gateshead Council 30/09/2024 101 including 11 digital

Newcastle City Council 30/06/2029 235 including 36 digital

Northumberland County Council No contract — no bus shelters with advertising shells

Middlesbrough Council 22/05/2027 ~147
https://www.whatdotheyknow.com/user/scott lloyd/requests
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Industry lobbying

One suggestion to tackle childhood obesity has been to ban outdoor advartising of products high in fat, sugor or salt

{(HFSS). But this is ineffective, costly and unpopular.

Bans don't work
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The next frontier
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Thank you for listening

e Email: scott.Lloyd@newcastle.ac.uk
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